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Since 2005 the Viking Association, Volvo employee association located next to the plant 

premises in the Curitiba, offers its facilities for undertaking social and cultural projects 

that benefit the community around the Volvo plant in that city.  Nearly 140,000 m² 

equipped with main building, party room, playground, dressing rooms, parking lot, culture 

house, bar, sports courts, barbecue pits, in addition to lake and woods.

Among those receiving benefits in the community from the surrounding area, are the 

students of the José Fressato School, which has approximately 400 children and 

teenagers enrolled.  Several of them have already become used to crossing the gates 

of the Viking Association to take part in the capoeira classes, theater and other sports 

activities continuously carried out throughout the year of 2007.

The Off-Shift Project, which proposes sports and cultural activities in the school off-shift, 

was undertaken throughout the year of 2007 bringing benefits to dozens of children and 

teenagers.

This project ended in December 2007.  In 2008, a new and similar project begins: the 

“Athlete of the Future”, whereby, in a partnership with SESI, the Viking Association 

intends to offer activities in the school off shift addressing the practices of sports like 

volleyball, tennis, football and chess.  In this way, these young people’s free time is taken 

up in a healthy way, which cooperates with the development of citizenship.

Social Projects by the Viking Association UNIVERSAL
EDUCATION  GLOBAL 

PARTNERSHIP
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“I feel that Volvo has a major concern with social aspect, in particular by carrying 

out this work of retrieval of the population that lives around the plant.  Our objective 

is to use capoeira as a tool to teach and work with the children as whole citizens.  

Through the project, we stimulate children to go to school and believe that it is 

possible to dream and have a better future”. Jorge Luiz de Freitas, teacher “Piriquito”, 

who has taught capoeira for 27 years and can see a transformation in children and 

teenagers in the Project Capoeira and Citizenship.  

“I want to go to physical education college follow the career and become a teacher.  

Now, this is my objective.  Before the project I was really naughty.  I started in the 

project to meet new people and also for a hobby.  But with the incentive from the 

teacher and the example from my other friends, who are in college, I also became 

interested in becoming a teacher.  I am sure that my future will be better”. Valdinei 

Ribeiro da Silva, 17 years old, who joined the project three years ago and 

currently is an auxiliary monitor for the teacher.

From Brazilian martial art, of African origin 

from the 17th century, capoeira is currently 

as an instrument for building social and 

citizenship behaviors.  At the Viking 

Association students learn to act with 

responsibility by being part of a group and 

practicing mutual cooperation with a sense 

of commitment.

In this way, this project contributes to self-

esteem by promoting discipline as a way 

of increasing the integration of individuals 

to social and community living by way of 

sports. Geared to children and teenagers 

between the ages of seven and 18 years 

old, the initiative had nearly 80 enrollments 

in 2007, with 70 in 2006.  In 2007, the 

proportion of the total profile of participants 

remain similar to 2006:  85% are children 

and teenagers from the community around 

the plant in Curitiba (PR) and 25% are 

employees and children of Volvo staff.

The project has achieved excellent results 

that go beyond the classes.  Currently, 

three students from the José Fressato 

School, who started in the project in 2006, 

are now acting as auxiliary monitors for the 

capoeira instructor, not just at the Viking 

Association, but in other places as well.  

A few of them, in addition, have gained 

student grants at the Positivo University 

through their participation in the project.

This project is undertaken through The 

Federal Law of Incentive to Culture and 

has Volvo as a sponsor.

Project Capoeira and Citizenship
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In the Right Hands program GENDER 
EQUALITY  COMBAT

HIV/AIDS  GLOBAL 
PARTNERSHIP

According to the International Labor Organization, close to 100.000 

children and teenagers are victims of sexual exploitation in Brazil.  

In 2007, the Federal Highway Patrol identified 1819 risk points 

for sexual exploitation of children on federal highways.  With the 

objective of changing the sad reality, Volvo do Brasil signed in 

November 2006 the collaboration agreement with the “In the Right 

Hands” program of the WCF-Brazil Institute, the right hand of the 

World Childhood Foundation targeting involving governments, 

companies and organizations of society in fighting sexual exploitation 

of children and teenagers on Brazilian highways.

Therefore, one of the target audiences of the program are truck 

drivers.  The objective is educate them in order to transform them into 

agents in protection and co-responsibility for eliminating the problem.  

Another of the program’s target is supporting the development of 

organizations that care for children and teenagers, thus reinforcing 

the system of protection to childhood and adolescence in risk 

situations.  In this sense, the Solidarity Foundation was pointed out as 

one of the good practices in the sector.

In 2007, Volvo do Brasil sponsored the “In the Right Hands” 

Regional South Meeting, with the main objective of mobilizing and 

providing incentive to new companies in the segment of freight road 

transportation toward signing the entrepreneurial compact and, 

consequently, take on the commitment to fight against child and 

adolescent sexual exploitation on the highways.

The program has a defined plan to run until 2010.  In 2008, Volvo do 

Brasil will start to dealing with the theme in the truck driver training 

events throughout the dealer network.  To this end, educational 

materials will be distributed (guides, flyers and stickers) to all 

professional truck drivers trained in the Volvo dealer network.

The theme is also approached in Volvo’s institutional magazine 

“Eu Rodo” and in events held with the entrepreneurs of the freight 

carrying sector as a way of sensitizing them toward signing the 

Entrepreneurial Compact with the WCF Institute and, in this way, 

engage in this cause.
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Volvo Construction Equipment (Volvo CE) is one of the 97 

Brazilian companies to support the Fishing Project of the Fishing 

Project Foundation located in Porto Alegre (RS). The idea is to 

promote personal and professional qualification for young people 

in situations of social vulnerability by way of basic professionalizing 

education targeting the full practice of citizenship and a 

professional activity.  To this end, professional qualification courses 

are offered covering the following segments: industry, commerce, 

services and agriculture.  Currently, 29 professional initiation 

courses are offered.

The Fishing Project was created about 30 years ago and, in 2007, 

achieved good results: nearly 80 groups graduated and 1174 

young people had the opportunity to learn a trade.  To date the 

Fishing Project has already addressed 12.114 young people.  In 

addition to the units in Brazil, there are also units in Argentina and 

in Paraguay.  Volvo’s participation in 2007 was R$ 84.000,00.

Along the same line Volvo CE also collaborates with the 

Professionalizing Project, a program in social responsibility 

maintained by the partner company Tracbel in Contagem (MG). 

Over the course of 13 editions, the program has already qualified 

over 400 disenfranchised teenagers preparing them for the work 

market with technical courses in heavy equipment maintenance.  

In addition to the mechanics classes, the program includes themes 

like citizenship, fighting drugs, sexual education, instrumental 

Portuguese language and physical education.  Close to 70% of 

the students are absorbed by the demanding work market.  In 

2007, R$ 34.200,00 were invested in the program by Volvo CE.

Teaching to become a citizen professional:
the Fishing Project and the Professionalizing Project UNIVERSAL

EDUCATION  GLOBAL 
PARTNERSHIP       
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Social and cultural investments UNIVERSAL
EDUCATION  ENVIRONMENTAL 

SUSTAINABILIY  GLOBAL 
PARTNERSHIP

Volvo do Brasil maintains a sound sponsorship policy, supporting as a priority projects with a 

link to the brand’s core values: Quality, Safety and Respect for the Environment.  Cultural and 

social environmental projects that value artistic talents and icons of the state are sponsored, 

as well as programs that benefit groups of children and teenagers, as a way of highlighting 

the role of corporate citizenship.

In 2007,  a number of different projects were supported through the Federal Law of 

Incentive to Culture (the Rouanet law) and the Municipal Law for Incentive to Culture (ISS 

and IPTU).

Below a few of these projects and their outcomes are described. 

Tree show
In a partnership with the Cultural Foundation of Curitiba, Volvo sponsored the exhibition 

Curitiba: Urban Intervention. Seven works of art, of 5 meters each, were spread out along 

with the pedestrian precinct of Rua XV, in downtown Curitiba. Beautiful and colorful 

stylized trees in the form if of 2.5-meter diameter spheres supported by a “trunk” and a 

concrete base.  Each sphere received the intervention of an artist who had total freedom 

to explore it based on the theme: “biodiversity: a matter of being tuned with the city that is 

famous for being concerned with the environment”.

“It’s cool to see that people really enjoying, looking and trying to 

understand that.  It’s fun”. Fábio Miraglia, creative director of JWT 

Curitiba, and author of the work “Oxigênio”.

“It is a possibility to offer artists the opportunity to show 

their work.  And the proposition of urban intervention in 

the city is very interesting”.  Tatiana Stropp, author of 

the work “Vivercidade”.

Project supports it by way of the Federal 
Law of Incentive to Culture
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Art in factories
Create the possibility for workers in factories and industries located in the greater 

Curitiba region to come into contact with art. In 2007, the magic of plastic arts 

exhibitions and the melodies of the Brazilian popular song inventory were part of the 

performance cycle.  At Volvo plat, the stand outs were the folklore groups Forféu 

do Mundaréu, Mágico Delfus and the singer, Cris Lemos. Altogether, 28 companies 

were addressed bringing benefits to over 14.000 people.  A view of the companies 

addressed were: Faurecia, Votorantim, Coca-Cola, Brose, Aker Kvaerner, Trombini, 

Herbarium, Siemens, BS Colway, Furukawa, Nutrimental, CNH, Post Office, among 

others.

Camerata Antiqua of Curitiba
With 33 years of existence, the Camerata 

Antiqua de Curitiba represents a group 

of national prestige and a true school. 

Comprised by choir and orchestra, the 

Camerata has recorded 14 records and 

made over 1000 performances, which go 

from the baroque to the renaissance also 

including an inventory of contemporary 

composers.

For the third consecutive year, Volvo do 

Brasil is the master sponsor for the yearly 

concert season of the group. In 2007, one 

of the performances innovated by linking 

music to performing arts: the choir of the 

Camerata performed together with the 

well known actor of the state of Paraná, 

Luís Mello.
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In its seven years of activities, the 

Ecological Caravan, in a partnership 

between Volvo, the Municipal 

Theater School of Londrina and 

the “Carga Pesada” magazine, has 

been raising the awareness of 

truck drivers in relation to relevant 

environmental issues involving 

their daily activities on the roads 

of Brazil such as, for instance, wild 

animal trafficking, consumption of 

water with awareness and care in 

traveling with hazardous loads in 

watershed areas and environmental 

protection.  The work of raising 

awareness is carried out by way 

of an itinerant play presented 

performed at gas stations, events 

targeting the segment and other 

venues that gather truck drivers.  

In the last year, a new theme was 

incorporated to the performance: 

bio-diesel: a renewable energy 

alternative already in use in Brazil.

In 2007 the Ecological Caravan 

covered 20 cities in six states 

of the country: Paraná, Santa 

Catarina, São Paulo, Mato Grosso, 

Sergipe and Rio Grande de Sul. 

At these venues, it took part in 

a number of events with artistic 

interventions and distribution of 

printed education material.

Ecological caravan

Events
Public

Performances

Truck driver 

festivities
39.990

24 performances

Others 
9.415

25 performances and 

several interventions

Paraná in Action 40.750
Several interventions

Total
90.155

49 performances and 

several interventions
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“Congratulations to Volvo for the themes approached: global warming, the 

importance of taking good care of our wellsprings and awareness raising in 

relation to wild animal trafficking.  I have been following this work for seven years 

at the Truck Driver Festivity here, in Aparecida (SP) and have seen, at each year 

that goes by, a higher level of interest by people in watching the play, which is a 

beautiful piece of work.  Congratulations everyone”.

Rogger Simon, freight driver from Guaratinguetá (SP)

You should be congratulated.  We must 

always be aware of environmental 

preservation.  I am sad to see the world grow 

and, with it, destruction.  We should carry 

out campaigns, performances like these and 

hope that we will be able to reverting the 

current scenario and becoming winners, in 

addition to having better living conditions.  

The best way to begin to campaign is through 

means of communication, speaking a lot 

about the importance of water of forests of 

the air, and so forth.  Nature thanks you!”

Emerson Luis Colentino, truck driver from 

the city of Ubá (MG)
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Rivers where I pass
Exploring the knowledge of those who live on the road. This was the objective of 

the project. “Rivers where I pass” initiative of the NGO Mater Natura comprised 

of a book and an exhibition of photographs depicting the five ecosystems of 

the state of Paraná from the point of view of truck drivers. In using information 

acquired by drivers over the many years along those regions. It is possible to 

alert society about the importance of environmental preservation, which goes by 

way of caring for their vehicles and the way they are driven. In order to collect 

the material, a three-month survey was carried out with some of the more than 

130.000 truck drivers that travel on the state’s roads. The exhibition was opened 

and the book launched in November 2007. Starting in 2008, the exhibition will 

travel to many cities in the state and will also be found at some of the main truck 

driver events.

Theater at the Viking 
Association
In 2007, in partnership with the 

Regina Vogue Theater, performing 

arts classes were offered to the 

staff and their dependents.  After 

five months of classes on acting, 

lightning, scenario staging, voice, 

among other related topics, the 

amateur and professional actors 

came up on stage to perform the 

play  “To be or not to be: a matter 

of ethics”.  Nine performances were 

staged, watched by little over 1000 

spectators who are able to check in 

a different way a orm of reflection on 

ethics applied to different daily life 

situations.
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World press photo
In 2007, Volvo brought to Curitiba, in partnership with the Positivo University, an 

international photojournalism exhibition “World Press Photo 2006”.  The exhibition, 

which was started in Amsterdam, Holland, is a retrospective of striking facts of world 

photojournalism.  The main objective is to incentivize the public to reflect on the role 

of the press, which uses images as an essential source of the denouncement, records 

and changes.  The exhibition was visited by over 2 million people in all the world and in 

Curitiba, the exhibition was also a success in terms of visitation.

Memories of a freight transportation in the country
In 2007, Volvo also sponsored the cultural project “Memories”, coordinated by the National 

Association of Freight Carriers (NTC & Logística). The project is comprised by a collection 

of four books with the objective of retrieving the history of the development of freight 

transportation in the country, in addition to seeking to afford a three-dimensional view of 

one of the most important and fascinating sectors of the economy of Brazil - from roots to 

current status.  The collection with an edition of 5000 copies was launched in November.

Orchestra for everyone
Volvo, in a partnership with Tracbel - distributor of construction equipment in the state of 

Minas Gerais - sponsored the project “Orchestrating Brazil”, of the “Orquestra de Câmara 

Opus” of Belo Horizonte (MG). The group’s proposition is to take classical music to the 

population using public and popular venues.  The repertoire was especially selected 

with the main names of Brazilian popular music, such as Tom Jobim. The 17 concerts 

performed throughout Brazil in 2007 charmed thousands of people.

The Curitiba Theater Festival
As a way of facilitating access to the performances of the Theater Festival of Curitiba, 

Volvo distributes approximately 700 admission tickets to employees and relationship 

audiences.  Participation and interest were so high that, for 2008, the company will make 

available even more admission tickets and thus benefit a larger number of people.
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The Truck Drivers of Brazil Exhibition
Brazil is a country of roads and highways.  Of all that is produced in our country, 60% is 

transported by roads and by thousands of driving professionals. Because of this scenario, 

Volvo, in a partnership with the cultural producer Desiderata promoted in itinerant 

exhibition Truck Drivers of Brazil.  After all, it is on the roads that cut across our country 

that national contrast appear revealing gorgeous sceneries and the different expressions 

of a people formed by social, economic and cultural diversity.  With the intent of valuing 

road transportation in Brazil and in particular of rendering homage to professional truck 

drivers, the exhibition had 50 images that traced a panorama of the daily activities of 

truck drivers.

Projects Supported by the Municipal Law of 
Incentive to Culture (ISS and IPTU)

“My Place” CD by Cris Lemos

The work by the singer from São Paulo, who has lived in Curitiba (PR) for over 20 years, 

was sponsored from Volvo.  In 2007, the artist launched her first solo CD bringing a 

repertoire that is dense, philosophical and roaming and that deals a bit with what being a 

mother, woman, lover and traveler means.

“We, truck drivers, are heroes that never 

get trophies.  I like the homage shown in 

the photographs.”  -- testimonial by truck 

driver José Antônio Oliveira Gonçalves, in 

Aparecida (SP).

“I was really moved in seeing the pictures.  

I am a truck driver’s daughter and for this 

reason, I really identified with the stories, 

with the difficulties involved in this life. 

We only know when he leaves home and 

never when he’s going to come back.  It 

is important to show this reality because 

people do not realize that the clothes we 

wear, our food is transported in this way.  

People do not value what they do not 

know”.  -- testimonial by Patricia, on her 

return from the exhibition in Curitiba (PR).
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CULTURA

CULTURA

CULTURA

2005
2006

2007

R$ 1.894.797,10

R$ 2.018.543,47
CULTURA

CULTURA

CULTURA

R$ 33.141,82

R$ 162.871,08

Federal Law of Incentive 

to Culture*

Municipal Law on 

Incentive to Culture

=

=

=

R$ 1.927.938,92 

R$ 2.181.414,55

R$ 4.018.451,55 R$ 78.343,20
R$ 4.096.794,75

*Incentives and attraction of funds are held in December of each year.  In this way the activities of 
the project are carried out in the following year  (for the federal law).

Traces of light

A beautiful book with photographs by Ana Barrios and text by writer and journalist Manoel 

Carlos Karam, in depicting the daily life of plastic artist Leila Pugnaloni. This was the 

proposition of the book “Traces of Light - the paths of the art of Leila Pugnaloni” a project 

that also received incentive from Volvo. The book brings 100 pictures, chosen out of 

nearly 2000, and shows the artist in the middle of her creative process, recording what 

underlies the works of art, the making of art that is the other side of artistic production 

and the artist in our days.

In Natura

At the Oscar Niemeyer Museum, in Curitiba, the enough to exhibition sponsored by Volvo 

place works by Elizabeth Titton on the museum’s extensive front garden.  37 trees in 

bronze, glass and rusted and polychrome steel, produced in the last two years by the artist 

born in São Paulo (SP) and living in Curitiba (PR) since she was eight years old.  The 

major theme of the exhibition was nature and therein lies the justification for the names 

of the works: “Palm tree”, “Fruit tree”, “Snow tree” and so on successively in medium-sized 

and large scale works ranging from two to 6 meters.  On the same occasion the artist 

published a book depicting the trajectory of her works as a plastic artist illustrated with 

extremely beautiful works that have charmed a number of different countries around the 

world. 



108

Education and environmental awareness

With the objective of contributing to raising the 

awareness of its employees, their family members and 

the community in terms of environmental challenges, 

Volvo carries out internal campaigns as well as 

educational programs at the Volvo Environmental Center.

Located in the facilities of the plant in Curitiba (PR), 

the Volvo Environmental Center has a natural forest 

space covering 200.000 m² preserved vegetation and 

containing a rich fauna.  The main objective of this 

initiative is to offer a space for culture, leisure and 

research for the community, thus creating closer bonds 

between Volvo and the inhabitants of the region.  The 

project belongs to the Viking Association and receives 

support from Volvo as the main incentive giver by way 

of the Federal Law of Incentive to Culture making the 

investments in favor of the community.

The Volvo Environmental Center project was started in 

2006 and officially opened its doors to the community 

in the second half of 2007.  Volvo employees were 

the first to get to know and enjoy the attractions of the 

center and had a special program schedule around the 

celebrations all World Environment Day in June of that 

year.  

Since the inauguration, in addition to Volvo staff, 2136 

external visitors have visited the Volvo environmental 

Center.  Of this total, 1547 were students from schools 

from both  public and private school network of Curitiba.  

Visitors count on programs customized in accordance to 

their age range.

Monitors specially trained in environmental education 

guide the different activities that are both educational 

and playful.
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TRAILS - laboratories in the open air: there are three trails inside the forest.  The 

largest one is the trail of the Araucárias, with 984 meters in length. There is also the Fig 

Tree Trail with 448 m and with a 563 meters, the Bromeliae Trail connects the other two. 

In this preservation area, visitors come in direct contact with the flora and fauna, which 

favors a new perception of nature and above all, sensitizes everyone to the environmental 

clause.  On the trails, it is also possible to carry out physical exercises, like hikes and 

races.  In the green spaces of the forests, there is also a lot of information since along the 

path panels and signs were placed containing information in respect to the Ecosystem - 

in addition to the information about the environment being shown in a very attractive way.

THE GREEN HOUSE - history preserved: the house was built in 1938 and, at that 

time, had dual purpose: home and shop.  Today the venue of the Project preserves the 

memory of an important period in the history of Curitiba, when the districts farther from 

downtown were inhabited by settlers who dedicated their activities to agriculture and to 

selling their produce locally, like the dry goods stores that existed there.

ENVIRONMENTAL EDUCATION - the art of taking care: since 2005 a theater 

group formed by children and teenagers, from first to eighth grades who study in schools 

located in the region around the Volvo plant, learns the importance of environmental 

preservation through this art.  Currently, approximately 40 students receive performing 

arts education in order to interact with visitors in theater performances with themes 

related to the environment.  For the children in the community, this is the chance to 

participate in an extracurricular activity and also to form an environmental conscience.  

Rehearsals and performances happen at on-site, where there is even a small auditorium 

with a stage.
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DIFFERENT CULTURAL PROPOSITIONS - many possibilities: the different 

environments of the Green House allow the execution of a wide range of activities, but 

always with the same purpose: enhance the knowledge of visitors about the environment 

in a pleasant and playful form.  For this reason, everything happens amid text and 

photographs containing information about the forest, in addition to important tips about 

conservation and saving of water resources.

THE FUTURE - plans to increase activities: over the next years, the construction 

of a new area that will house art and environmental workshops is planned.  These will 

offer the community a possibility for income generation and, at the same time, teach 

preservation of nature in a practical way.

AUDIENCES RECEIVING THE BENEFITS

One of the main objectives of the Volvo environmental Center is to create closer bonds 

between the company and the people who live in the region, a target seems to have 

been reached in the case of Iraci da Silva, merchant, who has lived for 13 years next to 

the Volvo plant.  Currently, she takes walks twice a week along the trails of the Volvo 

Environmental Center and her son nine-year old son, André, is part of the theater group.  

For us, projects like these sow opportunities.

“The Volvo Environmental Center is important not only for me but for everyone in the region.  

The Green House’s doors are open and you don’t participate only if you don’t want to.  I would 

rather my son participated in the Green House activities than stay on the streets.  In addition 

to playing, he also learns about the environment and is being exposed to a different culture.  

The theater teachers teach him to have discipline.  For me, the Volvo Environmental Center 

is also important because I take my exercise under professional guidance.  This is all very 

healthful.” – Iraci Dionísio da Silva, neighbor to the Volvo plant in Curitiba.
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The Environment
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Care for the environment is present 

in every operation of the Volvo Group, 

comprising - next to quality and safety 

- one of its corporate core values.  The 

organization targets being seen as a leader 

in environmental preservation among the 

world’s main providers of transportation 

products and services.

In order to ensure synergy and alignment 

in the 180 countries where the Group acts, 

environmental strategies and initiatives 

are coordinated by a world Council, with 

participation of representatives from all the 

business areas (BAs) and business units 

(BUs).  The Volvo Group’s Environmental 

Policy has world scope and undergoes 

continual updating.  The latest one was 

performed in 2004.  Its structure is 

supported by four major strategy principles: 

holistic view, ongoing improvement, 

technological development and 

efficiency of resources.

Holistic view
This principle proposes that efforts in reducing the environmental impact of products, 

operations and services must be analyzed and managed within a broad and integrated context.  

This implies in considering environmental aspects in every phase of the product development 

cycle (from the initial project draft to final disposal by consumers) as well as involving all the 

main audiences in the environmental strategy of the organization: suppliers, all manufacturing 

units, dealerships, clients and agents from society involved in the final disposal of the product.

Ongoing improvement
Establishes that environmental programs, must have clearly defined targets formulated, 

informed and monitored and involve all staff, being managed in an integrated way in every unit 

of the Group with the objective of continual improvement.

Technological development
Presupposes ongoing investments in research and development in areas such as development of low environmental impact transport 

solutions; promotion of the development of harmonized legal requirements; continued reduction of fuel consumption and emissions, 

noise, product impact and use of materials harmful to the environment. 

Efficiency of resources
Products and processes deployed by the Volvo Group must be developed in such a way that the energy and raw materials are used 

efficiently and waste products are minimized over the course of the life cycle of the products.

The environmental strategies of the Volvo Group are centered around two major points of focus: reduce environmental impact caused 

by usage of Volvo products and also by their productive activities.

ENVIRONMENTAL 
SUSTAINABILIY  GLOBAL 

PARTNERSHIP
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According to the internationally recognized Stern Report close 

to 14% of all global carbon dioxide emissions come from the 

transportation sector, with the highway transportation sector being 

responsible for approximately 10%.  The Stern Report – named 

after its coordinator, Sir Nicholas Stern, English economist of the 

World Bank – is a study ordered by the British government on 

the effects of climate changes on the world economy over the 

next 50 years.  The resulting report was published in 2006 and 

has over 700 pages.  The study, however, does not point out the 

percentage of emissions stemming from the freight transportation 

sector.  Calculations carried out based on the conditions and 

statistics found in Europe – region where passenger vehicles 

correspond to 60% of the total carbon dioxide emissions and 

freight transportation, 40% – show that freight transportation can 

be responsible for 4 to 5% of total world emissions.

Volvo traditionally moves ahead of the market in so far as related 

to environmental issues.  At the end of 2003, even before of 

the emission laws entered the CONAM P5 stage in Brazil – the 

equivalent to Euro 3 in Europe –, Volvo truck engines were 

already prepared to address the requirements of that legislation.  

In 2007, Volvo do Brasil, tested its vehicles with a mix of 5% bio-

diesel in the fuel tank, in spite of Brazilian legislation establishing 

mandatory addition of 2% bio-diesl beginning next year and 5%, 

only after 2013.

In 2007 more than 50% of the 53.752 Volvo trucks supplied 

to the 27 member countries of the European community, plus 

Norway and Switzerland, were equipped with engines maintaining 

the Euro 5 standard.  The Volvo group has already developed 

engines to address requirements that will only be implemented in 

Europe in 2009.

In addressing the increasingly stricter environmental requirements at national 

and international levels, the Volvo Group works on three fronts:

• Maximizing efficiency in fuel consumption and reduction of emissions over the 

course of the entire lifecycle of its products; 

• Developing new technologies and engines, such as the hybrid models;

• Adapting its vehicle’s engines to the 

different types of alternative fuels.

Reduction of Volvo products environmental impact



   

1. product 
planning and
development

2. Procurement 3. Production

4. Marketing and Sales

5. Soft Offers
6. Recycling

• Fuel efficiency
• Emissions
• Alternative fuels
• Hybrid solutions

• Environmental 
requirements for 
suppliers

• CO2-free production
• Energy efficiency
• Low emission of solvents
• Black list and gray list
• Recycling of water

• Sales standards
• Packaging
• Seminars

• 95% recyclable truck
• Reused parts
• Breakdown instructions

• Driver training
• Reduction in fuel
consumption
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The Volvo Group produces a wide variety 

of products that generate different impacts 

on the environment.  In order to obtain a 

detailed analysis of the way products affect 

the environment in their every stage – from 

raw materials to final waste products – 

Volvo applies a product development and 

management methodology called Life 

Cycle Assessments (LCA).  Through this 

methodology, six stages were identified 

in a product’s lifecycle.  For each one 

of the stages, specific environmental 

requirements and objectives were 

established.  All products receive a 

document called in Environmental 

Declaration wherein the main impacts 

caused on the environment throughout the 

product’s entire lifecycle are specified.

Through the LCA methodology, the 

organization discovered that close to 90% 

of the environmental impact generated by 

vehicles, such as trucks, occurs during its 

usage phase in particular as a result of 

fuel consumption and discharge of carbon 

dioxide and other emissions.  In this way, in 

the product development process applied 

by Volvo has a target of every new vehicle 

having lower environmental impact as 

compared to the previous model.

High fuel efficiency and low emission 
vehicles throughout their lifecycle

More economical and less 
polluting vehicles
A Volvo truck launched in 2005 

uses 37% less fuel and emits less 

carbon dioxide than a similar truck 

developed in 1975.  In this period, the 

emission of pollutants like particulate 

matter and nitrogen oxides, were also 

significantly reduced.  The target is to 

reduce fuel consumption in a further 

15% by the year 2020.
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Pioneering in developing 
the hybrid engine

For more than 20 years, the Volvo Group 

directs efforts in research and development 

of hybrid engines.  This pioneering attitude 

led the organization to take up a stand out 

and leadership position in the development 

of hybrid solutions for the heavy vehicles 

segment, like buses and trucks.

In 2007, Volvo Trucks launched in Sweden 

garbage collection trucks with hybrid 

engines (diesel and electric).  These 

models are currently being tested in regular 

operations in that country by the garbage 

collection companies Renova and Ragn-

Sells. The Volvo Trucks hybrid solution 

combines an electric motor with a diesel 

engine.  The electric motor is used to start 

and accelerate up to 20 kph.  At higher 

speeds, the diesel engine is activated.  

When the truck stops, the diesel engine 

is automatically switched off, avoiding 

unnecessary time in idle.  Vehicle batteries 

are recharged with the energy generated 

during braking, making this system ideal 

for applications with continued stops 

and starts such as for instance garbage 

collection or urban bus applications.

Waste collection trucks will use up to 

20% less fuel and in this way to reduce 

carbon emissions in the same proportion.  

One of the test trucks is also equipped 

with an additional battery that actuates 

the compacting engine and is charged at 

night using the urban power grid, when 

the vehicle is parked.  Reduction in CO2 

emissions in this case should reach 30% 

giving this approach a better eco-effect 

than the one promoted by a truck powered 

by natural gas.



fuel infrastructure

vehicle adaptation

fuel potential

efficiency in solo use

energy efficiency

Reduced climate impact

fuel cost
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Engines suited to the new 
renewable fuels

In 2007, the Volvo group presented to the market 7 trucks from 

the FM line specially modified by the company engineers to 

display the possibilities in CO2 emissions neutral transportation.  

Vehicles can be powered using a number of different fuels and/

or combination of renewable fuels: bio-diesel, biogas, biogas 

combined with bio-diesel, ethanol or methanol, DME, synthetic 

diesel and hydrogen gas combined with biogas.  Since all the 

fuels are produced from renewable materials, and do not generate 

carbon dioxide emissions when burning, they therefore have no 

impact on the environment.

In this project Volvo undertook its own analysis of the 

renewable fuels best suited to achieving carbon dioxide neutral 

transportation.  In these studies, engineers and researchers 

took into account important aspects, such as impact on the 

environment, energy efficiency, the level of efficiency in solo use 

for growing the plants necessary for the respective types of fuels, 

the quantities of fuel that could be potentially produced, the level 

of technical adaptation required on the vehicle, costs and facility 

of distribution of each of the substances.

Is the fuel for internal 
combustion engines*
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The overall result of a specific fuel can 
vary in accordance to the productive 
process deployed.  Additional 
information can be obtained at the 
corporate website: www.volvogroup.com.

Great

Less preferred
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The product development process is one 

of the main business processes at Volvo.  

To this end, the company adopts a world 

methodology called Global Development 

Process (GDP) establishing all the 

necessary phases and requirements taking 

into accounts from small modifications 

using existing components to large-scale 

modifications to existing products.  For 

all of these classes of projects, there are  

specific constraints and guidance involving 

the use of materials that may cause 

impact on health and the environment.  In 

this sense, there is a Black List (includes 

substances that cannot be used in Volvo 

productive processes or Volvo products) 

and a Gray List (comprised of substances 

of limited usage, that can only be used 

when there are no feasible alternatives).

In developing its products, the Volvo Group 

also seeks to use as much recyclable 

material as possible.  At the end of a 

Volvo truck lifecycle, 96% 

of its parts can be 

recycled.  In order to 

structure the parts 

recycling process 

with its customers, 

Volvo offers 

through its dealer 

network initiatives 

like the Part for 

Remanufacture 

Program, where damaged parts (used) 

are received as part of payment in 

the purchase of the remanufactured 

equivalent, and the semi-new Viking 

Program, where used vehicles and/or 

resulting from claims – liable to recovery 

– are accepted as part of payment in 

negotiation involving purchase of new 

vehicles.  In the latter case, Volvo performs 

a review and refurbishes the vehicle 

adapting it to meet its parameters in 

quality and safety and placing it in at the 

disposal of the market as a semi-new 

option.

Environmental care is present in the 
Volvo product development process

Training for final 
users of products
Volvo usually offers courses geared to 

drivers so that they will have full knowledge 

of the technology and resources offered 

by the vehicle, and can adopt practices 

that collaborate in fuel savings.  Correct 

operation of the vehicle also promotes 

reduction in emission of pollutants, 

contributing to environmental preservation.  

By adopting correctly these guidance 

notes, drivers can reduce fuel consumption 

and, consequently, reduce CO2 emissions 

on the order of 3 to 15%.

Strategies and actions geared 
to recycling of products
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Reduction of environmental impact in productive activities

In 2007, the Volvo Group had 58 plants located in 19 countries around the world.  In 

order to ensure that every unit, regardless of size or technology deployed, operate in line 

with the minimum standards in relation to the environmental area, the Group establishes 

in its Environmental Policy minimum levels and objectives involving handling and 

management of chemical products, energy sources, emissions, generation of effluents, 

residues and environmental certification standards.  In 2007, 96% of Volvo Group 

employees worked in plants certified by the ISO 14001:2004 standards, as is the case of 

the two Brazilian plants located in Curitiba (PR) and Pederneiras (SP).
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Environmental 
indicators
Since 1995, Volvo do Brasil manages a number 

of environmental indicators, complying with 

the Group standards and the current Brazilian 

legislation.  Annually, this data is consolidated 

and referred to the head office of the company 

in Sweden.

Curitiba (PR)
The energy matrix of the unit in Curitiba 

(PR), in 2007, reflects the company’s 

concern in deploying CO2-free energy 

sources.  Electricity, a clean source 

of energy responded for 57% of total 

consumption.

Pederneiras (SP)
The energy matrix of the unit in 

Pederneiras (SP) shows that 69.4% of the 

energy used is electric energy, that is, CO2-

free energy.  The remainder is comprised 

of LPG and diesel.

Energy 
Matrix 
2007

Diesel 8%

LPG 11%

NG 24%

57% Electricity 

Energy 
Matrix 
2007

Diesel 4.3%

LPG 26.3%

69.4% Electricity 

Energy consumption
Mapping energy consumption is carried out for all sources of energy, electricity, natural gas, 

LPG and diesel.  The energy consumed in each area is divided by the respective production 

generating indicators of consumption/unit per area of production.  Total energy consumed 

by Volvo do Brasil was divided by total production in generating is the consumption/unit 

indicator.  Targets are defined annually in connection to the environmental objectives and 

strategies of the Volvo Group and are tracked in the company’s Management System.



Year Total 
consumption

(MWh)

Production- 
trucks, buses, 
engines, cabs

 (unit)

Consumption 
per unit 

manufactured

Reduction 
in energy 

consumption 
reference 2003
aggregate value

2005 50.557 36.472 1,39 26%

2006 46.744 27.953 1,67 12%

2007 53.115 40.318 1,32 30%
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During the year of 2007 total energy 

consumption increased 14% in the 

plant in Curitiba (PR).  Due to the 44% 

growth in production and the consequent 

contracting out more employees.  However, 

the consumption per unit manufactured 

was reduced from 1,67 to 1,32 between 

2006 and 2007. A number of initiatives 

were implemented for the purpose of 

reducing energy consumption, such as 

the replacement of light in the assembly 

lines and in the logistics area and storage 

in addition to installing a water heating 

system for the dressing rooms that works 

based on using the heat generated by the 

engine block milling process (heat pump); 

and a new lighting system in the building 

where the organization’s administrative 

areas are located.

The energy consumption management 

process allowed the objective of reducing 

energy consumption at Volvo do Brasil – 

established at 28% for the 2003-2008 

period - to be exceeded by 2% one year in 

advance.

The tables below displays the energy consumption indicators 

for the units in Curitiba (PR) and Pederneiras (SP).

Curitiba (PR)
Energy consumption in the unit in Curitiba (PR)

Source of 
energy Year Total 

consumption

Production- 
trucks, buses, 

engines, cabs (unit)

Consumption 
per unit 

manufactured

Electric 
(kWh)

2005 28,274,427 36,472 775 kWh/un

2006 28,276,016 27,953 1012 kWh/un

2007 30,213,410 40,318 749 kWh/un

LPG

(kg)

2005 298,429 36,472 8 kg/un

2006 244,583 27,953 9 kg/un

2007 436,008 40,318 10.8 kg/un

Natural Gas

(kg)

2005 667,709 36,472 18 kg/un

2006 652,947 27,953 23 kg/un

2007 946,743 40,318 23 kg/un

Diesel (l)
2005 903,227 36,472 25 l/un

2006 622,510 27,953 22 l/un

2007 401,752 40,318 10 l/un



Year
Total consumption 

(MWh)
Reduction in the energy consumption index

reference 2003 – aggregate value

2005 8.828 10%

2006 9.250 45%

2007 11.399 39%

Energy 
source

Year
Total 

consumption

Production
 (wheel loaders, articulated 

haulers, motors graders, 
skidsteer loaders, axel, 

cabs and export chassis) (*)

Consumption per 
unit manufactured

Electric 
(kWh)

2005 6.322.000 4.631 1.365 kWh/un

2006 6.609.000 9.974 663 kWh/un

2007 7.841.000 11.821 663 kWh/un

LPG
(kg)

2005 154.529 3.076 50 kg/un

2006 172.950 7.193 24 kg/un

2007 230.290 5.926 39 kg/un

Diesel (l)
2005 25.415 3.076  8 l/un

2006 28.710 7.330  4 l/un

2007 38.362 8.107 5 l/un
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Energy consumption at the unit in Pederneiras (SP)

(*) units manufactured considering the weighted use of energy sources.

Pederneiras (SP)
At the Pederneiras unit, total energy consumption increase between 2005 and 2007 

due to the material increase in production, which with the inclusion of the new skidsteer 

loaders product line.

In 2007, the unit reduced in 39% the plant’s energy consumption index in relation to 

2003.  However, this indicator increased as compared to the previous year (2006) due, 

in particular, to the hiring of new staff and the acquisition of two new hothouses for the 

painted parts drying process.



Product (kg) 2005 2006 2007

NOx 28.884 20.471 15.144

CO2 4.813.010 3.864.573 4.514.586

SO2 3.165 2.219 1.534

Solventes 54.504 108.526 182.205

HCFC (R22) – quantity installed 666 705 753

HCFC (R22) - consumption 123 52 110
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Atmospheric emissions
The annual control of atmospheric emissions is consolidated in the Environmental 

Data Report, which is sent to the head office in Sweden.  Emissions of organic volatile 

compounds (OVCs) and carbon monoxide (CO) are monitored every six months by an 

external laboratory.  Frequency may vary in accordance to results obtained.

In 2007, CO2 emissions increased due to 

the growth in volume manufactured by the 

plant.  Solvent admissions also increased 

given a change in their recycling process 

which began to take place externally as 

of 2006.  Volvo manages the emission 

of organic volatile solvents (OVCs) and 

acts in compliance with the criteria 

established by the state Department of the 

environment and water resources (SEMA).

The criteria for Control of Air Quality in the 

state of Paraná were established in 2002 

by Decision SEMA 041/02. Because 

of this, since 2003, the assessment has 

been carried out also focusing addressing 

the legislation of Paraná. In 2006, the 

standard was reviewed and currently is in 

force as Decision SEMA 054/2006.

Atmospheric emissions in the Curitiba (PR) plant

Curitiba (PR)

New engine test system: more quality and less admissions at the plant

A Volvo Powertrain global project was started as a pilot, in 2007, at the plant in Curitiba 

(PR). This is a new engine test process comprised of seven partial evaluations throughout 

the production process, thus avoiding long tests that previously were performed only at the 

end of the process.  The new method is quite effective, affording fuel savings and reduction 

in emissions of pollutants at the plant.



Product (kg) 2005 2006 2007

NOx 220 119 225

CO2 199.530 216.593 292.541

SO2 160 147 204

Solventes 27.515 25.645 39.860

HCFC (R22) – quantity installed 56 51 111

HCFC (R22) - consumption 0 0 0
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Pederneiras (SP)
In 2007, figures at Pederneiras increased in relation to the previous year due to the 

increased production of graders and the consolidation of the production of skidsteer 

loaders as well as the adding on of an additional shift in the articulated haulers assembly 

line.

Atmospheric emissions at the Pederneiras (SP) unit

In compliance with the legal specifications applied in the state of São Paulo, emission control at the Pederneiras plant is 
done by mass balance.



Type of Waste 
Product

Non-hazardous waste (kg) Hazardous waste (kg)

  2005 2006 2007 2005 2006 2007

Recycling including 
scrap metal 2.790.896 1.916.709 2.190.695 20.113 507.088 327.796

Destination with 
energy recovery/co-

processing
1.812.041 743.980 1.327.352 738.103 780.569 607.084

Destination without 
energy recovery 691.172 705.983 413.052 0 0 0

Sent to landfill 43.274 36.589 33.808 0 0 0

Total 5.337.383 3.403.261 3.964.907 758.216 1.287.657 934.880

Waste 
management
Volvo’s Solid Waste Management 

Program (SWMP)  monitors and controls 

identification separation, storage and 

transportation of hazardous and non-

hazardous waste. 

In 2007, in spite of the material increase 

in the production at the unit in Curitiba 

(PR), total generation of waste products 

increased less than 5%.  In this time frame, 

with a reduction of 68% in the volume 

of residues send to landfill, the target 

established by the company of reducing 

30% in relation to 2003 was widely 

exceeded.

Volvo is a successfully sending to energy 

generation both non-recyclable waste 

products as well as Class I waste products 

(paint sludge and materials impregnated 

in oil or grease). This process, called co-

processing, is undertaken in cement plants.  

Subjected to high temperatures in clinker 

kilns, these waste products are mixed to 

other components and form cement.

In the search for more effective recycling 

alternatives Volvo started a new type 

of action by returning to suppliers 

their products when these have safe 

recycling procedures.  This process was 

implemented successfully involving items 

like windshield glass and scrapped tools or 

batteries.

Curitiba (PR)

2007
(kg)

4.899.788

2006
(kg)

4.690.918

2005
(kg)

6.095.599

Total waste product 
generation in 
Curitiba (PR)
Hazardous and non-
hazardous (kg)
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Type of Waste 
Product

Non-hazardous waste (kg) Hazardous waste (kg)

2005 2006 2007 2005 2006 2007

Recycling including 
scrap metal

7.687.710 7.397.244 8.922.634 68.450 61.459 107.856

Destination with 
energy recovery/co-

processing
340.870 0 0 93.110 90.095 124.250

Destination without 
energy recovery 0 0 0 0 0 0

Sent to landfill
41.670 40.550 54.935 70.580 62.250 103.330

Total 8.070.250 7.437.794 8.977.569 232.140 213.804 335.436

Absolute values in waste generation 

increased in 2007 as compared to the 

previous year.  However, taking into 

account the increased production of 2007, 

it is possible to see that the volume of 

waste products per units manufactured 

has fallen.  This reduction was of 15% 

in relation to 2004.  In 2007, the waste 

recycling index in Pederneiras (SP) 

continued being very significant (on the 

order of 98%).

In Pederneiras (SP), during the year 

of 2007, a number of projects were 

undertaken geared to reducing the quantity 

of waste products generated by production 

activities.  In the area of milling, for 

instance, the conventional semi-synthetic 

soluble oil used in the machines was 

exchanged for a dry milling process.  In the 

area of plate cutting and shaping, a change 

in the equipment used increased safety in 

the process of discarding waste products.

In the painting area, a major civil and 

hydraulics works in the two booths 

used facilitated removal and cleaning of 

equipment used in separation and control 

of the paint waste products and sludge 

generated. 

Pederneiras (SP)

2007
(kg)

9.313.005

2006
(kg)

7.651.598

2005
(kg)

8.302.390

Generation of 
waste products in 
Pederneiras (SP)
Hazardous and non-
hazardous (kg)
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Year
Volume 

(m3)
Hours of production

Volume/ hour 
of production

2005 22.341 539.529 0,04

2006 28.408 571.968 0,05

2007 29.404 692.696 0,04

Year
Volume 

(m3)

Production - 
trucks, buses, 
engines, cabs

Volume/unit 
manufactured 

(m³/un)

2005 91.703 36.472 2,5

2006 95.206 27.953 3,4
2007 109.619 40.318 2,7
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Water consumption
Close to 90% of the water consumed in the unit of Curitiba (PR) and Pederneiras (SP) 

comes from artesian wells.

Curitiba (PR)
In 2007, there was an increase in the volume of water consumed in the unit in Curitiba (PR) 

due to the increased production volume and number of employees.  However, the indicator 

of water volume consumed per unit produced fell in relation to the preceding year.

Water consumption at thae unit in Curitiba (PR)

Pederneiras (SP)
Similar to what happened at the unit in Curitiba (PR), water consumption in the plant in 

Pederneiras (SP) also increased due to the new shifts and the increased production.  

However, the consumption ratio, “volume of water per hour of production” remained 

stable, as already seen in 2005.

Water consumption at thae unit in Pederneiras (SP)
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Volvo’s 
Parameters 

Parameters IAP and 
Conama 357

2005 2006 2007

Parameter (mg/l) (mg/l) (mg/l) (mg/l) (mg/l)

DQO* -- 250 88,00 103,00 97,00

DBO* -- 50 12,00 17,00 19,00

Cadmium 0,10 0,20 <0,005 <0,100 <0,100

Chrome - total 0,50 0,50 <0,050 <0,050 <0,050

Copper 0,50 1,00 <0,050 <0,100 <0,100

Lead 0,10 0,50 <0,050 <0,050 <0,050

Mercury 0,05 0,010 <0,001 <0,001 <0,001

Nickel 0,50 2,00 0,200 0,160 0,100

Silver 0,10 0,10 <0,050 <0,050 <0,050

Tin 2,00 4,00 <0,500 <0,500 <0,500

Zinc 0,50 5,00 0,100 0,050 0,060

Cianides (CN) 0,20 0,20 <0,010 <0,010 **
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Generation of effluents
The effluent treatment station of the units in Curitiba (PR) and Pederneiras (SP) deal with 

both home and industrial effluents.  The final treated effluent is released into the environment 

with a level well below the parameters established by legislation in force (CONAMA 357) 

while also addressing the environmental requirements set by the Volvo Group.

* DBA and DBQ are not Volvo Group Environmental Requirements.  The control is performed based on parameters established by 
IAP -- Environmental Institute of the state of Paraná in the operating license issued to Volvo do Brasil. 

** parameter no longer analyzed due to the history of results below the analysis threshold.

Curitiba (PR)



Parameter
2005 2006 2007 Enviroment

Requirement    
(Volvo Group)

CETESB                        
Decree nº 
8468/76(mg/l) (mg/l) (mg/l)

DQO N/A N/A N/A N/A N/A

DBO 772,50 384,16 520,00 N/A N/A

Cadmium 0,00 0,01 0,00 0,10 1,50

Hexavalent 
Chrome 

0,01 0,00 0,02 0,10 1,50

Copper 0,05 0,00 0,02 0,50 1,50

Nickel 0,03 0,03 0,00 0,50 2,00

Silver 0,01 0,00 0,00 0,10 1,50

Tin 0,03 0,00 0,00 2,00 4,00

Mercury 0,00 0,00 0,00 0,05 1,50

Cianides (CN) 0,10 0,00 0,00 0,20 0,20
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Pederneiras (SP)
In 2007 the effluent treatment station 

started to operate using the physical 

chemical treatment process, with a 

capacity to treat 3000 l/hour.  Through 

this station, the Pederneiras unit is 

treating all the waste products coming 

from machine and parts washing.  Studies 

are being undertaken to reuse the water 

coming from this washing process.

* DBA and DBQ are not Volvo Group Environmental Requirements.

In the state of São Paulo, where the Pederneiras unit is located, in accordance to decree number 8468/76, DBO is not analyzed as 
an effluent emission parameter when the effluent is launched into a public reception agent.

Biodiversity
Volvo’s unit in Curitiba is partially located in an environmental 

protection area (EPA of the Passaúna), which is covered in 

specific and constraining legislation in terms of new works and 

activities that might eventually lead to environmental impact.  Volvo 

is committed to continually minimizing the impact generated by its 

activities in the environment where it is inserted.

In the area managed by Volvo do Brasil, there are two relevant 

native woods, with registration in the City Hall of Curitiba, covering 

a total area of 201,000 m².  This space is totally preserved and 

is considered a remnant of the forest with Araucária biome, 

the most important ecosystem in the south of Brazil and home 

to endangered species such as the Araucária, black cinnamon 

and forest deer.  In addition to this, inside the woods there is 

a wellspring and brooks protected and addressed by specific 

legislation.  One of the streams had its riparian vegetation 

recomposed by the planting of a thousand trees in actions carried 

out by a group of volunteers from Volvo do Brasil.

The impact generated by Volvo’s production operations are 

surveyed and monitored in compliance with ISO 14,001 standards 

and are not considered significant in terms of compromising the 

preservation of the area in the two woods.



GRI table of contents

This report is in relation to the year of 2007.  The previous edition, 

relative to the 2006 exercise was published in November 2007.  

Volvo do Brasil’s Socio-Environmental Report publishing cycle is 

annual.  In relation to previous publications, the main change is 

the gradual adoption of the guidelines of the Global Reporting 

Initiative (GRI). Previously, only he guided established in the 

guide for drafting of social balance and sustainability reports of 

the Eagles Institute were used. The process of definition of the 

materiality of the information was limited to the teams directly 

involved in a document and did not have participation from other 

audiences.  The information disclosed were not audited by an 

external company.

The report includes in its scope information from the business 

areas comprising Volvo do Brasil Veículos Ltda. bus and trucks 

areas, construction equipment (Volvo Construction Equipment 

Latin America), industrial and maritime motors (Volvo Penta), and 

Volvo Financial Services Latin America.

Additional information about the operations in initiatives of the 

Volvo Group can be obtained on the website: www.volvo.com.  

At this address the Annual Report (http://www.volvo.com/

group/global/en-gb/investors/reports/annual_reports/annual_

report_2007.htm) and the corporate sustainability reports 

( http://www.volvo.com/group/global/en-gb/investors/reports/

sustainability_report/hallbarhet_2007.htm) can also be found.

At the website www.volvo.com.br, there is disclosure of data 

in connection to the operations and business areas of Volvo do 

Brasil. The electronic version of this report can also be found at 

the same address.

In order to clarify doubts about this report or send suggestions for 

the preparation of future publications of Volvo do Brasil, just send 

an e-mail to ldv.br@volvo.com (Volvo Direct Line) or contact us on 

the telephone: 0800 41 1050.

Report parameters

This publication was prepared based on the Guide for Preparation of Social Balance Sheets and 

Sustainability Reports of the Ethos Institute and the guidelines of the Global Reporting Initiative 

(GRI) international standard of reference that allows tracking of the trajectory of sustainable 

development in the company.  The table below presents the main indicators use and their locations 

in the pages of this social environmental report.
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Indicator Página (s)

Economic performance

EC1-4 Economic performance* 12-13; 32

EC5-7 Market presence 6-13

EC 8-9 Indirect economic impact* 80-107

Environmental performance

EN1-2  Materials 119

EN3-7 Energy 121-123

N8-10 Water 128

EN11-15 Biodiversity 131

EN16-25 Emissions, Effluents and Waste Products 124-127; 
130-131

EN26-27  Products and Services 115-119

EN28 Compliance with environmental laws and 

regulations

115; 120-128; 130-131

Social performance

LA1-14 Labor practices, working conditions, training 

and diversity

58-78

HR 1-9 Human rights 36; 53; 58; 87-91; 98

SO 1-8 Society, corruption, public policies, 

competition

54-55; 80-111

PR 1-9 Responsibility for the Product, Health, 

Safety, communication & marketing, 

compliance

18-27; 47-52

Indicator Page(s)

Strategy and analysis

1.1. Vision and strategy 04

1.2. Description of main impacts, risks and 

opportunities 

28-35

Organizational profile

2.1-8 Organization 6-13

2.9. Main changes in the period covered by the 

report

4; 132

2.10. Prizes received in the period covered by the 

report

37

Report parameters

3.1-12 Report profile 132

3.13. Current policy and practice of external  

verification for the report

132

Governance, commitments and engagement

4.1-7, 9,10  Corporate governance 40-42

4.8. Declaration of mission and values, codes of 

conduct and internal principles

17-27; 58

4.11-13 Commitment to external initiatives 36; 54-55; 
80-111

4.14-17 Stakeholder engagement 46

*Economic performance data and indicators are disclosed only by the Volvo Group in a consolidated 
format through The Annual Report and the Sustainability Report.  Therefore, the Group’s business units, 
like Volvo do Brasil, do not disclose detailed economic data for their operations. 
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