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Total return to shareholders, 

including gross dividends, 

since Jan 1, 2014:

• Volvo Group: 448%

• MSCI World Machinery 

Index: 321%
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• Those closest to the customer are 

empowered to make the right decisions

• Clear leadership and P&L responsibility 

for each brand and owners’ mentality 

• Leveraging partnerships to drive innovation

• Driving simplicity and speed

• A mindset of continuous improvements

• Unleashing our full human potential
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Truck 

model

Specification Features Parts Workshop Digital 

Services

Uptime Financing Total

truck price

+ Service Contract

+ Financing

Total

truck price

+ Service Contract

Total

truck price

Insurance
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+94%

+201%

(Index 2017 = 100)



2017 2018 2019 2020 2021 2022 2023 2017 2018 2019 2020 2021 2022 2023
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+74%

+118%

SERVICES NET SALES SERVICE CONTRACT PORTFOLIO VALUE

(Index 2017 = 100)









PRODUCT PORTFOLIO

New product range

• Leading fuel efficiency 

and feature positions

SUPPLY CHAIN & 

MANUFACTURING

New factory in Mexico

• Start of production 2026

• Stabilized supply chain

COMMERCIAL AND 

DISTRIBUTION NETWORK

Strengthening and 

expansion of dealer 

network

SERVICE GROWTH

Driving service sales with 

end-to-end growth plan and 

service contracts

A regional value chain with a strong culture and leading customer satisfaction



PRODUCT PORTFOLIO

New product range

• Leading fuel efficiency and 

feature positions

SUPPLY CHAIN & 

MANUFACTURING

New factory in Mexico

• Start of production 2026

• Stabilized supply chain

COMMERCIAL AND 

DISTRIBUTION NETWORK

Strengthening and 

expansion of dealer 

network

SERVICE GROWTH

Driving service sales with 

end-to-end growth plan and 

service contracts

A regional value chain with a strong culture and leading customer satisfaction



C A P I T A L  M A R K E T S  D A Y  2 0 2 4 53

2024-

11-14



An American icon gearing up for the future 
THE FOUNDATION IS IN PLACE

#1 Customer 

Satisfaction

Strong dealer 

network

Increased 

capacity

Vocational 

solutions

Expanded 

product offer

Additional 

Business
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Driving growth in North America

Parts Uptime Vocational 

Productivity 

Services

FinancingDigital Services Insurance

Core MACK segments: MAINTAIN LEADERSHIP POSITION Long & regional haul & medium duty: GROW FOCUS

3%*24%* 73%*

CUSTOMER SATISFACTION

Truck Mack 

Total Offer

*US & CAN class 8 Market size

INCREASING ADDRESSABLE MARKET AND TOTAL SOLUTIONS
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Additional Business Opportunities
IMPROVED PROFITABILITY & RESILIENCE

Mexico Australia Defense
Latin America
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MANUFACTURING OF CABS & TRUCKS

REMANUFACTURING OF COMPONENTS

PRODUCTION LOGISTICS

MANUFACTURING OF COMPONENTS (ENGINES, TRANSMISSIONS, BATTERIES)

SERVICE MARKET LOGISTICS

VOLVO PERFORMANCE SYSTEM

















Digital

services

Vehicles &

machines

Tires &

superstructure

services

Insurance

Charging

services
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contracts

Route

simulation

Batteries &

optimization
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